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For More Information Contact: Corporate Strategy & Insights at Marketinformation@cottoninc.com

Source: Cotton Incorporated’s COVID-19 Consumer Response Survey, a survey of 500 consumers in China conducted on 3/20-30,/2020 (Wave 1), 4/27-5/3, 2020 (Wave 2), 9/10-17/2020 (Wave 3).
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