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Percentage who are very concerned about the Consumers Expect to Spend More
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*Percentage of consumers expecting to spend more in 2021.
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Consumers plan to purchase dressy
and casual clothing in anticipation:
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For More Information Contact: Corporate Strategy & Insights at MarketInformation@cottoninc.com
Sources: Cotton Incorporated’s COVID-19 Consumer Response Survey, a survey of 500 consumers in Mexico conducted Mar 2020 (Wave 1), Apr

46% will take better advantage of sales

2020 (Wave 2), Sep 2020 (Wave 3), Nov 2020 (Wave 4), Mar 2021 (Wave 5), May 2021 (Wave 6, n=1,000).
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