
The Power

of the Seal



Consumers are looking for more than comfort  

and performance. They want apparel that looks 

good, feels good, and does good for the planet. 

They want a fabric for their life today, tomorrow, 

and every day after — cotton. 

consumers
want

75%

Wear it
proudly

of consumers say 
cotton, denim, and 

cotton blends are their 
favorite fabric to wear1 

75%

of shoppers say they 
would pay more for 
apparel made from 

natural fibers like cotton1

78%

of consumers 
recognize The Seal of 

Cotton trademark2

77%

of consumers say a brand 
using this logo cares 

about the environment2

81%

of consumers say that 
a brand using this logo 
is trying to help them 

make an informed 
decision2 

82%

of consumers say they 
would like to see the 

Seal of Cotton on more 
products2

The fabric
Cotton is a fiber consumers have counted on for decades, from on-trend 

outfits to their everyday jeans. Since 1973, The Seal of Cotton trademark 

has stood as an iconic symbol around the world, enabling consumers to 

easily identify products made with cotton.   

Consumers’ long-standing familiarity with cotton elevates it beyond just 

another fiber.  With over 50 years of advertising support from Cotton 

Incorporated, it’s no surprise consumers recognize cotton as the top choice 

for quality, comfort, and sustainability. When they see The Seal of 

Cotton next to your brand, they know you stand for the same values. 

The Seal empowers brands and retailers to stand out as a brand 

consumers can trust.  Consumers find brands using The Seal of Cotton 

to be authentic and trustworthy2. By highlighting cotton in your 

products with The Seal of Cotton, you can tell a story that resonates  

with consumers.

Add a point of distinction to your brand with the Seal of Cotton trademark. 



From the clothes we wear to the textiles in 

our homes, cotton is more than just a fiber. 
It’s trusted to swaddle newborns, deliver 

performance, and define fashion trends. 

Its versatility makes it a staple in countless 

products we depend on every day — 

many of which proudly bear the  

Seal of Cotton trademark.

Woven  
through  
our lives

A symbol of comfort and quality

Cotton is celebrated for its unparalleled comfort and quality, making 

it a staple in wardrobes worldwide. Its soft, cozy touch is perfect for 

relaxation, while its natural breathability keeps us comfortable on the go. 

With hypoallergenic and non-irritating properties3, cotton is a top choice 

for comfort, often considered the most comfortable fiber, the softest 

fiber1, and a favorite fabric to wear1. 

Renowned for its durability and longevity, cotton is meant to be worn. 

Every wear showcases its resilience, with many consumers considering 

it the most durable fabric1. Whether it’s rugged workwear or today’s 

fashions, using The Seal on products helps highlight the presence of 

cotton, assuring customers of its quality1 and comfort. 
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Sustainability is top of mind for many consumers. And as a natural fiber grown from the 

earth, cotton has a unique story to tell. Cotton is a natural, biodegradable4, and circular 
fiber that does not contribute to microplastic pollution. It can be reused and repurposed 

before decomposing at its end of life, returning nutrients such as carbon to the soil5. It’s no 

wonder that 79% of consumers say cotton is safe for the environment6. There is no better way 

to communicate your brand’s commitment to sustainability than the use of natural fibers, 

denoted on products by The Seal of Cotton.   

Born from the earth
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Make the 

work for yours
The Seal of Cotton trademark carries weight with consumers. It can 

be used in a wide variety of communications: packaging, window 

displays, point-of-sale display, interactive digital experiences,  

and beyond. 

We can help you tell your cotton story from design concept through 

product execution. Explore the numerous ways you can leverage the 

Power of the Seal for your brand.

Product hangtags
& packaging

Cotton brand
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Point 
of sale



Product
web pages

Shop Now

Social
posts

companyname Feel good in your clothes and feel good about 

wearing them. We at Company choose cotton because it comes 

from the ground and can be returned back to it. We choose 

cotton because we know where it comes from. #Cotton

companyname

                                      We choose cotton because we 
know where it comes from. #Cotton

shannon.smith

companyname

companyname

A soft touch with  
a durable nature – cotton.

companyname



The Seal of Cotton

Fabricast #6877-1 Wovens

From packaging to window displays, The Seal of Cotton can enhance a wide range  
of communications. For brands that are ready to leverage this royalty-free program, the licensing 

steps are simple. Identify the products that meet the minimum cotton requirements, then:

1 Submit a one-page product information sheet along with a product 

sample. All information is kept confidential.

Once the information sheet and sample are approved, you will receive a 

license agreement to sign and return. Cotton Incorporated will then sign 

the agreement and return a fully executed copy to you.

Cotton Incorporated will then provide you with the trademark artwork 

in the appropriate file format.

Send artwork files using The Seal of Cotton to Cotton Incorporated 

for approval to ensure the trademark is used properly – then produce 

your artwork or packaging. 

How to harness the
Power of The Seal

2

3

4

Contact your Cotton Incorporated 
account representative to get started.
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